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Presentation

• A Personal Introduction
• The Need for Creativity
• What do we mean by ‘indigenous 

knowledge’?
• New Knowledge Making
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A Personal Introduction

• Began learning Māori in 1980
• Attended immersion gatherings, meetings 

of young people, King movement 
gatherings etc.

• Attended Waitangi celebrations, Rātana
church gatherings and more

• Learnt the language, tribal histories, 
songs, stories
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Whakatupuranga Rua Mano
Generation 2000

• Tribal development programme 1975-2000
• Prepare Ngāti Raukawa, Ngāti

Toarangatira, Te Āti Awa for 2000
• Four principles

– Marae principal home of the iwi
– Language is a treasure
– Self Determination
– People are our greatest resource
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Cultural Revitalisation

• Became a passionate collector of 
traditional knowledge

• Recorded elders
• Research in libraries and archives
• Published some books
• Taught in our whare wānanga (tribal 

college)
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Cultural Revitalisation to 
Cultural Creativity

• Much to value in our traditional knowledge
• Building esteem, cohesion, identity
• Much of our traditional knowledge is about a 

world in history
• As the basis of a new and distinctive creativity
• Capable of making contributions beyond our 

communities
• But requires transformation, change and 

creativity
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We are also struck by our 
experiences today –
challenges and opportunities.

Can we harness the creative 
potential of our communities, 
indigenous knowledge, to help 
respond to these challenges?
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Moving to creativity

• We have to relate to and understand our 
experiences today – challenges and 
opportunities

• Do not advise going forward and 
abandoning our culture and knowledge

• Do not advise clinging on to our traditional 
knowledge that does not speak to our 
experience today
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Way Forward

• The Only way forward is to:
– Engage our traditional knowledge deeply, 

understand, as much as we can, what it is, 
what can be found there 

– Transform it in new and creative ways by 
developing responses to our experiences.

• This means becoming creative with 
indigenous knowledge
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As we ascend further up the mast of innovation, 
we need the keel to reach deeper into the 
water.

An Image for Innovation
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Te Wai Puna Ariki
A Spring of water of the highest quality, 

a spiritual concept
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What do we mean by 
indigenous knowledge?
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Definition
• Often defined through common experience with 

colonisation

• Numerous definitions exist

• Need to get to an epistemologically inspired view 
of indigenous knowledge
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A New Definition

• Would like to offer a new one for a new 
indigenous knowledge

• These ideas are unfolding, incomplete

– Based upon some ideas found in pre-existing 
traditional knowledge

– Based upon a response to contemporary 
issues facing our world
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No greater challenge facing 
humankind:

- Relationships with the natural world

- Relationships between people
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An Intimate Relationship 
with the world
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Tohu
• To be marked, anointed by the spirit, wairua

• Tohunga, a person who is thus ‘marked’

• Product is the arrival of thought in the mind

• It said that the world speaks directly into the 
experience of 
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The Primal Worldview

Self, Mind 
equivalent to the 

world

World

Mind, 
Self

The Modern Worldview
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Mutually Enhancing 
Relationships between people
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Mutually Enhancing Relationships

• Tangata whenua, people of the land
• An individualistic worldview has 

disconnected us from the natural world 
and from each other
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Indigenous knowledge: A New Definition
The purpose of indigenous knowledge is to build mutually 
enhancing relationships between people, and between people 
and the natural world.

Indigenous knowledge is the product of an intimate relationship 
between people and the natural world – where the natural 
‘speaks into’ human creativity.
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Te Au o te Moana
Go to the deepest part of the ocean (our imaginations), 

there we will find our treasure.


